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Live the moment.
Come back to remember it.

Collettivo Zero



memo competitors




memo market
Users & Customers
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2 billions

population Gen Z

potential market






memo challenge structure

Only one will win Memo is a perfect stage to share your
skills with the world. Everyone can be

famous and increase their popularity
Ve hid without time.
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memo our mission




memo augmented reality

Every memory is different.
You decide which one to live.

Share your emotions with augmented reality.
See the memories and interact with them
thanks to the 3D icon.

In the same wayy it is possible to advertise the
events in a totally new and interactive way.




memo technology
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React Native Redux GraphQL

iOS | Android



memo business model

problem solution unique value unfair advantage customer segments
all social networks are app based on innovative proposmon dream team students
becoming the same, young structure not rgplicable growth popularity turists
people want something in existing social in 72 hours )
unigue and innovative ) N influencers
bring compet\tl\ga_lAR choose which user should industries
) contents on mabile win though your vote
privacy brand
alternatives key metrics high-level concept channels early adopters
Facebook build a 2 milion business in 3 show your abilities, social media sSports
Snapchat years everyone will be shocked! email subscriptions turists

TikTok (musically focused)
Instagram

Snow (in China)

growth to 1 milion usersin 3
years

be in power, choose who
should win

word of mounth
advertising
content marketing
guerilla marketing

cost structure revenue streams

10KE fixed costs (waorkers, technical maintance) free basic services

30KE variable costs (cloud service, marketing, database, app updates) micro-transitions and sponsorship with commercial activities




memo predictions
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cost per month



memo what we are looking for

We are looking for a publisher and a loan
in order to be able to launch Memo on the market.

Total cost: 100.000€*.

At the beginning up to one year, the database P?)T(;%’r‘m
management will cost 800 euros per year. _Ule Ux-g8 500e

- Cloud Database and Storage: 620€

- Upload & Download operations: 70€ Implementation

- Google Cloud Vision: TI0€ - Development: 13.000€
. - Deployment: 4.000€
The remaining 92200¢€: - App Administration; 2.000€
- Design and implementation: 30.000€
- Marketing campaign: 69200€ . Publication
- Maintance: Update & Patch
The cost is calculated on the dail load of 200 photos. The ma> T weight calculated i ;
Del'_:'\bho‘[cl) is frOELJ<l13, Whl:;' 1.2mb Ifé"iﬁdeés : s e - pUthhmg' 3.000€

* taxes excluded




memo team

founder

Andrea Buttarelli

CEO - andrea.buttarelli@collettivozero.com
Media Design - IED Roma

Marco Bernardi

CTO - marco.bernardi@collettivozero.com
Media Design - IED Roma

Gianluca d'Ottavio

CDO - gianluca.dottavic@collettivozero.com
Media Design - IED Roma

Collettivo Zero

Nicola Ricchiuti
Media Designer

Yuri Ceriani
Graphic Designer

Alessandro Puccio
Media Designer

Yuri Corvino
Developer

Collettivo Zero
IED students (Rome)



Thank you.

Keep in touch to access the private alpha.

hello@collettivozero.com



