
I’M FASHIONABLE,
and  FASHION is not just about 
clothes, but every form of 
CHANGE

Karl Lagerfield
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Offline VS Online market

Stores

E-commerce

Retail Apocalypse



$481
$545

$606
$662

E - C O M M E R C E  B O O S T  1 7 %  P E R  Y E A R

$713

20222021202020192018

W O R L D W I D E  S A L E S  I N
FA S H I O N  I N D U S T R Y

Market Online

4 4 %  S A L E S  O N L I N E



€27.000.000.000 € 2.500.000.000

The total e-commerce 
industry in Italy

€27.000.000.000

The fashion segmented 
market

In Italy



Are you in 
or out?



Waste of time on several platform to 
sync products, orders and clients

I ’ M  O U T  O F  T I M E

I am not able: “I need an hacker”

75%

I  N E E D  M R . R O B OT  

Sell online cost too much 

I ’ M  N OT  PA P E R O N E

55%

53%

Retailer Problems



“We place small retailers at the
center of  our attention,

supporting and emphasing their
professional figure, considered the 

beating heart of the local  
territory, allowing them to face

the challenge of retail apocalypse”



«1ClickFashion is a system that allows
every retailer to be online in an easy, 

fast and smart way  thanks to an 
innovative patent pending device,  
which also allow to improve the 

customers shopping experience by 
combining online and offline benefits, 

thanks to a series of add-ons chosen by 
the retailer»

Value Proposition



Real Time 
Syncronization
Nearby Commerce
In-store intelligence
Omnichannel
Electronic Invoice

IoT POS Patent Pending Device 



€399

Face recognition
A.I.
Clothes recognition
Access user data
Customer history
Sentiment PATENT PENDING

Augmented Reality Viewer 



Beacon
(x5)

€ 350

Barcode  
scanner

€ 30

Computer  
vision cam

€ 219

TouchScreen
€ 250

Receipts  
printer

€ 70

Our Add-Ons



Registration Dashboard Upload Big Money

START SELL IN 5 MIN.



Revenue Stream



Low implementation 
costs

Ease of use

B2C services

Use of AI

Target:small and
medium business

COMPETITORS

Competitors



User-friendly

Business 
Desegregation

Business 
Integration

Complex

Positioning



2022
4.000 
USERS

690
STORES

1000
BRANDS

Our Goal



Now:

52.100
Products

26
Stores

1066
Users

225
Brands

November 2018
• Users survey on FB 

and Instagram
• Local Event in Broni
• Social Growth

2016
Foundation

January 2018
Brand Survey

on Linkedin

• 1° Launch Marketing 
Campaign

• Version Beta
• IoT Development

2017

1° MVP:
Alpha test

From March 
1° to May

30°

• 2° MVP:Beta test
• Newspapers and 

Advertising
December 2018

January 2019
Mobile App 

Development

Action Plan



B R A N D S  S U R V E Y
+  4 0  B R A N D S

L O C A L  E V E N T
+ 1 0  S H O P S

A L P H A  T E S T A L P H A  T E S T S O C I A L  G R O W I N G
+ 1 0 3 3  L I K E

B E TA  T E S TB E TA  T E S T

Our Results



ALPHA TEST MOBILE APPBETA TEST
March 1st- May 30th 2018 From December 2018 From January 2019

MVP



HR 55%

Marketing 20%

R&D 15%

G&A 7% IT 3%
Investment

Request 2019
100.000€

2019-2022
Operating Costs



2019

2020

2021

2022

-26.271 €

+25.197 €

+66.568 €

+167.559 € 

Net Income



CEO 
Paolo Pedrazzi

Founder of Digital Vision Srl

CFO
Marta Molinas

Student of MIBE

Sales Director
Marianna Rossi

Student of MIBE

CMO
Davide Rossi
Student ofMIBE

Digital Strategist
Syena Uruci
Student of MIBE

COO
Roberto Stifani

Student of MIBE

Team




