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Vantaggi
TBoxChain

NESSUNA
moltiplicazione di identita
NESSUNA
recensione da finti utenti
NESSUNA
possibilita di utilizzare
false coordinate GPS
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Mercato

Mondo: 15 milioni di ristoranti, 6 milioni di hotel
e migliaia di luoghi di interesse

Mercato potenziale o ¢ o o o o ¢ © 0 0 o o o

Mercato disponibile Mondo: 4 milioni di ristoranti, 2 milioni di
qualificato * e e e hotel e 8BOO.000 attrazioni gia presenti su siti
web che raccolgono le opinioni dei clienti

Mercato servito e 9 9 o9 9 80 o 8 8 » Europa:lé milionidiristoranti, 600.000 hotel
Y3 + luoghi di interesse naturalistico e culturale

Mercato penetrato | « o e o o o o o o o o o o | .4 citta Italia ed Europa (5% del mercato)

Y3
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Key Summary Data Year1 Year 2 Year 3
Newly acquired Customers (business) 5000 20000 85000
Total Number of Customers 5000 25000 110000
Newly acquired users 150000 600000 2700000
Total Number of users 150000 750000 3300000
Revenues
b Flat contract unitary €120.00 £€120.00 €120.00
Total revenues €600,000.00 €3,000,000.00 €13,200,000.00
Costs
Staff costs €400,000.00 €1,100,000.00 €1,500,000.00
Cost of good sold (Plastic box + Electronic b €95,000.00 €240,000.00 €1,020,000.00
Customer acquisition cost business £€300,000.00 €600,000.00 €2 550,000.00
Customer acquisition cost users €105,000.00 €420,000.00 €1,890,000.00
Other marketing costs €120,000.00 €240,000.00 €480,000.00
* Other direct costs €60,000.00 €150,000.00 €200,000.00
& Total direct costs €1,080,000.00 €2,750,000.00 €7,640,000.00
Indirect costs €108,000.00 €275,000.00 £€764,000.00
Total costs €1,188,000.00 €3,025,000.00 €8,404,000.00
Profit/Loss -€588,000.00 -€25,000.00 €4,796,000.00




Founder e CIO
Founder e CEO

Founder e CTO

Founder e CM

Giuseppe Pace CSA

Giovanni Scaramuzzo BDM
Giusy Cancro Ul - Web Dev
Valeria Palermo Web Dev
Alberto luzzolino Web Dev
Simone Travertino Grande C Dev
Alessandro Caivano C Dev
Francesco Abenante DPO

Filippo Santarcangelo CRM
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