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We spread local news,
with the help of local users.



News sites attract
about 3% of all web traffic

The majority of local news
websites are:
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How can we create a website that
worth for users and publishers?

How can we attract people on reading
and produce more local contents?

How can we help local communities to
share valuable information?

With these question in mind we realize
the first version of GeosNews in May
2013, focusing on the following
features:
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GoesNews.com | Glocal Fresh News
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Click the image for a short video tour



https://youtu.be/sH5ecro9nRY
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We collect web sources that deal with
the following topics:
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We are currently developing these
areas:




...people like GeosNews very much.

Currently we receive 200.000 visitors per month on the Italian platform. 32% of them are
daily returning visitors. It becomes 45% in the morning hours while they “go to work”.
France and USA are growing fast too.
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‘La migliore APP per la cronaca locale
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Local merchants get more visibility and
more sales

Users earn money for social sharing

News sources get more readers




Why now? GEOS &NENS

Because we are not the first to
come up with such an idea.
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We predict to use the time during the “accelerator program” to complete all the technical requirements and open 7
new web platforms and bring traffic on them. We’ll work to reach an average of 15.000 visitors per day per platform,
for a total of 52M visitors per year.

The following table explains the expenses to manage our company after the end of the accelerator period. This is an
yearly prediction and it will not increase for the next 3 years.

| Expenses  |Num|  Unitcost | Annual cost

Collaborators

Developer
Designer
Systems Engineer
Servers
Translations
Software
Hardware
Consulting
Marketing
any other business
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Once we have fixed the expenses at the limit of € 230.000 per year for the next 3/5 years, our primary targets are:

*  Being active in 10 countries world wide until 2017

*  Reach an average daily traffic around 25.000 visitors per day per Country

*  Attract Merchants and Local Business to promote themselves on GeosNews

*  Develop a SaaS based on our data to serve press and TV newsrooms worldwide

Development Branding Selling
Now 2017 2019

Traffic Visitors (+30% per year)

Revenue generated by inner Advertising
Pay-per-Click profit (€ 0,0025 per visitor)
Paying members profit

Saas profit

Investments

Total Income €230.247,03 €269.321,14 €17.996.117,48




)
Local (and hyperlocal) is GEOS > NE"S

the new challenge for the
web players.

Location-Based Services - $45.5 billion
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