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The market research problem

Several Tools with manual integration
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How It works

Companies create and Hi-Twin of real users
send out their market answer based on their

Companies receive
organized data and
research questions preferences and behaviors

Insights in real-time
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Market size

TAM SAM SOM

300M
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Sources: ESOMAR, 2023; Backlinko, 2023; Al Multiple, 2025; Business of Fashion (BoF Insights), 2025; Statista, 2025; N26, 2024; Insider Market Research, 2025.



Research as a Service (RaaS) Model

Monthly fee per respondent, decreasing with scale.

Price/Respondent £3 €2 €1.5

N° respondent Up to 1.000 Up to 5.000 Up to 10.000



Our roadmap

Q3 - 2025 Q4 - 2025
Validation Acceleration
Validation with the help of Dock o MVP with = 3k digital twin and 10 °
StartUp Lab program. Demo Day clients
July 2025
Financing Growth
200k€ pre-seed round ° Italian population digital twin &

100 clients

Q1 - 2026 Q2 - 2026



Our Team

Gregorio Martinelli
CIO

Matteo Serafino

CEO

Led +10 political survey programs generating +100k€ in previous startup funding.
S500K.

Michele Bonaventura m Mario Rossi

CTO CMO

Built pipelines powering tools for 100K+ users. —i,

sg UNFOLD

Advisory partner u NG
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